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BETTER HEALTH YARNING GROUP
Our Yarning Group began as a six week pilot program in October 2011, to provide our 
community’s smokers with a smoking cessation support group they could use as part of their 
quit journey.

In August 2017 we changed this program from weekly to monthly. Due to low numbers of 
smokers/ex-smokers attending the program we decided to change it to a monthly program, 
whereupon numbers of smokers and ex-smokers jumped dramatically and made up over 50% 
of the participants. Our December 2017 event had 38 people attend while all the other 
months also saw large numbers around 12 plus attending.

By better planning and focusing more on the marketing of this event, instead of just holding a 
weekly program with little planning, we were able to successfully reach our target audience. 
Our strategy is to provide specific presenters to assist us with tobacco education, along with 
lots of games we developed to make tobacco education fun i.e Tobacco Bingo, Giant Jenga, 
Family Feud just to name a few.***





SMOKE FREE HOMES & CARS PROJECT
Our Smoke Free Homes & Cars (SFH&C) project began as a small project with only five resources 
developed for it, and it eventually blew out to 15 different resources.

The idea behind it was to develop our own local culturally appropriate merchandise to educate our 
community to not smoke in their homes and cars, so it began basically as a car window “Baby on Board” 
sign, a “Baby Sleeping” door hanger, a money box, smoke free home/zone/car stickers and a Baby Bib 
with its own smoke free message to speak when the baby can’t!

This soon changed to developing each piece of merchandise and turning it into a resource where we 
would use our local artists beautiful artwork to make each piece attractive, and then strategically place 
a tobacco education message underneath each piece. This way our community can proudly show off 
our resources as an art piece, and at the same time our messages will be prominently displayed for all 
to see and read.



On top of the original “Baby on Board” sign, “Baby Sleeping” door hanger, Smoke Free 
Home/Zone/Car stickers, and Baby Bib, we now have a 20 page Aboriginal colouring book (using 
only local Aboriginal artists), an Art Piece Poster, Back of Toilet Door poster, a Native Animals poster 
in the local Woi Wurrung language, Keychain, Banner Pen, Wominjeka Smoke Free Home entrance 
sign, Entrance Door Hanger, Fridge Magnets, and a beautiful calico bag to house everything in, with 
each resource containing our strategically placed tobacco education message. 

The idea behind this project is to have all the messages in plain sight to 1. educate everyone on the 
harms of tobacco 2. to notify those around children of the harms smoking does to them, and  3. A 
sign can do something people are sometimes too embarrassed to do, and tell people when to be 
careful around children and the reasons why, 4. Speak for children who aren’t able to speak for 
themselves.
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SMOKE FREE GATHERING PLACES PROJECT
After developing our own Smoke Free Workplace policy and making our host organisation smoke free, 
we decided to use the same model to bring about smoke free workplaces at other organisations in 
our catchment, and we thought the best place to start would be at the five Aboriginal Gathering 
Places located around our district (plus this would give me lots of things to write in the Indicator 5 
section of my TIS reporting). 

We found developing resources such as sublimated t-shirts and lanyards along with beautiful signage 
using artwork from local artists would bring about quicker ownership of the smoke free policy, plus 
using their own smoke free messages on each resource would help make the transition to being 
smoke free so much easier, with a bigger buy in from their community.

Each venue would be offered the same package of 1. Ten sublimated uniform t-shirts, 2. 100 
sublimated lanyards, 3. Five large “No Smoking” signs, 4. Two “No Smoking” A-Frames and 5. $500 we 
donate to their Launch Party to celebrate them going smoke free. 



Along with these resources we also assist them to develop their own smoke free policy which their board 
of directors must first pass before we start, and this includes most importantly a discretely placed 
Designated Smoking Area far away from the view of children to prevent negative role-modelling.



DEADLY DAN DAY
The idea of this program is to feed tobacco education information into young Aboriginal children at play 
groups so they can develop healthy lifestyle values which will hold them in good stead throughout their 
lives, as well as providing this information to their parents, and other close family who smoke. Ideally, we 
are strategically recruiting young smoke free warriors to take the stuff they learn from us and repeat it to 
their family and friends.

The Deadly Dan song and dance developed by the VAHS TIS Team, and the “Deadly Dan in action” skit 
developed by our TIS Team can teach the children very basic brief intervention skills they can then use on 
their family and friends.

After three of these days, the children at the graduation ceremony on the 3rd day and after they have 
memorised the song developed by the VAHS TIS Team “2 fruit, 5 veg…” all receive a beautiful sublimated 
Deadly Dan T-Shirt with Possum Skin Cloak attached (again developed by the VAHS TIS Team) and also a 
Smoke Free Crusader badge inside a leather wallet (not developed by the VAHS TIS Team) to take home 
with them so as to remind them of the important role they now have in their family and friends lives.





WORLD NO TOBACCO DAY FUN RUN
At the beginning of 2016 after we found out we would be losing the physical activity and nutrition 
guidelines from our funding directive, we decided to be really strategic in placing as much physical activity 
as possible in our tackling of indigenous smoking, because we all know giving up smoking is best done using 
a holistic viewpoint, and we need every weapon available when trying to change cultural norms in our 
community especially when we are fighting an insidious evil such as Tobacco.

Thus, we decided to celebrate World No Tobacco Day with a 5km Fun Run/Walk around the culturally 
appropriate Frog Hollows Wetlands around Hallam and Endeavour Hills (even though the name Endeavour 
is not culturally sensitive in itself ).

The fun run is not just a physical activity, having developed into a quite large Health Promotion with our 
partnership organisations attending and promoting better health outcomes in our supplied marquees. If 
you include inflatable amusements for both kids & adults filled with water, on top of great weather, then 
you have a lot of happy faces having the time of their lives. ***



Funnily enough, even with gale force winds and torrential rain the same people can have nearly as 
much fun! (unfortunately though inflatable amusements by law are cancelled in this weather)





WORLD NO TOBACCO DAY COMMUNITY BARBECUE
Everyone agrees World No Tobacco Day is the most important date on the Tackling Indigenous Smoking 
calendar, so we celebrate it twice a year. We have our Fun Run strategically placed in March to 
capitalise on the supposedly great weather, and we also have our Community Barbecue in June which 
always falls less than a week after the actual WNTD date of the 31st of May. This year our event will be 
held the next day on June 1st. 

On top of our tried and true celebrations using live music, healthy food and neck massages, we also 
had a Smokerlyser Challenge where everyone (both smokers and non-smokers) participate to go smoke 
free for the entire event, and all those who return at the end of the day and blow a reading lower than 
when they first arrived win two native plants. Last year this competition was a huge success, with 78 
people (of the approximate 100 attending) participating in the challenge, and 64 of them blowing a 
lower reading and winning the plants.

As part of the celebrations we also unveiled our “Quit Champions Wall of Honour”. Seven of our 
community members who had quit smoking for over a year volunteered to have their picture and story 
placed on our wall for all to see. Each WNTD we intend on adding new members as they win their 
battle with tobacco.





TOBACCO EDUCATION IN GROUPS & SCHOOLS  
After working in this role for nearly 7 years now, I had an epiphany and the only way we are going to win 
this war against Big Tobacco is to take this war into their biggest growth market area, and fight the war 
head on, so the battle ground to win this war is the schools our children attend!

For the last 4 years this team has been working with children of all ages, educating them on tobacco in 
different types of groups, from Play Groups, to After School Groups, and also our culturally specific 
groups Boys on the Bounce and Girls on the Go, which take our Aboriginal children out of schools at a 
certain age and teach them about their culture.

This small group work has given us the experience we needed to develop an experiential teaching style 
based on games and role-playing which has been extremely successful, and given us the courage to take 
the next step and go into schools. 

During this time we have developed many fun games and resources by tweaking mainstream games and 
making them culturally appropriate and tobacco orientated.



The games and resources we have developed to take into schools are;
 Tobacco Education Feltman
 Shopping Basket of Poisons- a basket full of replica poisons i.e. Acetone-nail polish remover, 

Cadmium-lead battery, Cyanide-replica canister of cyanide gas used by the Nazi’s, Ammonia-urine 
sample, Carbon Monoxide-exhaust pipe, Benzene-Petrol container, Tar-a piece of bitumen etc. 

 Role playing games- Practice the Tactic to combat peer pressure
 Tobacco Family Feud and Smoking Celebrity Headz
 Giant Jenga
 Kaboom
 Tobacco Education Catch Ball
 Memory Watch
 Spear the Kangaroo

On Monday the 23rd of April I mailed the principals of the 208 schools in our catchment, a letter 
introducing them to my team, explaining what we are capable of in the area of Tobacco Education, and 
requesting to educate their Aboriginal children (but don’t mind if other children were part of the group). 
In just over a week, I have had ten schools contact me interested in us attending and educating their 
students. ***





KICK THE BUTT SOCIAL MARKETING CAMPAIGN
In April 2013, in conjunction with the Hawthorn Football Club and their Cultural Ambassador Shaun 
Burgoyne, we launched our social marketing campaign “Kick the Butt” with a series of 4 television 
commercials on NITV and SBS, 2 radio commercials, a series of print media ads, 87 Bus Billboards, a 
website focused at youth prevention and the accompanying social media sites on Facebook, Instagram and 
Twitter.

In 2015 we relaunched our rejuvenated website after spending much time improving it so as to provide a 
place our youth can visit as part of their development into healthy happy smoke free crusaders.

Our new improved website now includes;
 SMOKING SECTION-Facts about smoking, What smoking does, What’s in a cigarette
 QUITTING SECTION- Tobacco Cessation Worker, Quit Stories, How to quit
 ABORIGINAL CULTURE- Aboriginal maps, Sites of significance, Meet the Elders
 FUN STUFF- Butt Kicking Video Games, Our Videos made with HFC and our community members
 WHAT’S NEW





SOCIAL MEDIA
If we are going to be serious about properly connecting with our community, then there is absolutely no 
easier way than social media! Facebook in particular is fast becoming the quickest way to notify our 
Aboriginal community of new programs and upcoming events. ***

Youth in particular are the highest users of social media, however every day more and more adults and 
senior citizens are moving with the times and becoming slaves to their smart phones and tablets, so those 
choosing not to use social media to advertise events and programs do so at their own risk of losing touch 
with their people.

Our community uses Facebook predominantly, with the younger adults and youth also using Instagram a 
lot, and we are finding the younger generation using Snapchat which we intend on starting our own 
account there too.

We have yet to “Boost” any of our Facebook posts, but have heard only good things from people who 
have including social media specialists, so we intend on investing some money into boosting future posts 
advertising our events in hope it will considerably increase participation from our Aboriginal community.
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WE SHOULD ALL BE LIKING/FOLLOWING EACH OTHERS SOCIAL MEDIA ACCOUNTS FOR NO OTHER 
REASON THAN TO SHARE OUR IDEAS AND KNOW WHAT THE OTHER TEAMS ARE DOING IN THIS 
SPACE!

IF YOU HAVEN’T ALREADY CAN YOU PLEASE FOLLOW US OR LIKE OUR PAGES/SITES/ACCOUNTS?

HERE ARE OUR CURRENT SOCIAL MEDIA ACCOUNTS ADDRESSES IF YOU WOULD LIKE FOLLOW US, 
AND I ASSURE YOU WE WILL DO THE SAME ONCE WE ARE NOTIFIED YOU HAVE JOINED US!

FACEBOOK- DDACL Tackling Indigenous Smoking Team @DDACLTISTeam
Ddacl Tis-Team (Personal Page)***
Kick the Butt @KicktheButtAust

INSTAGRAM- Kick the Butt @kickthebutt.org.au
TWITTER- Kick the Butt @KicktheButtAust
SNAPCHAT- Pending


